
Danielle Gaboury
danielle@thecreativedirective.com
thecreativedirective.com

@creatvdirectv
@creativdirectv
/creatvdirectv

Getting 
Started
Guide



The Creative Directive Getting Started 2 The Creative Directive Getting Started 3

As one of the UK’s foremost brand elevation 

experts, I’m passionate about transforming 

established fashion, beauty & lifestyle 

businesses (like yours) into luxury brands.

Hi, I’m 
Danielle Gaboury. 

O
ver the past 18 years, I’ve brought some 
of the world’s biggest names to life as 
an award-winning creative director: from 
billion-dollar hair care and cosmetic 

brands like Pantene and Olay, to leading watch brand 
Tag Heuer and luxury fashion house Hugo Boss. 

Now I’m devoted to helping boutique businesses who 
want to play a bigger game.

I do that by repositioning your brand for maximum 
impact so that you increase your perceived value and 
attract the attention of luxury department stores and 
high-value consumers.

If you’re ready to unlock your brand’s fullest 
potential, read on.

INTRODUCTION 
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The Brand Identity Package includes the following:

What You Can 
Look Forward To

INCLUDED

•  Brand Discovery Questionnaire

•  Brand Strategy- includes competitive analysis, positioning, brand attributes, 

    values, customer profile and customer journey

•   Up to 3 branding concepts

•   Up to 3 rounds of revisions

• 1 Main Logo

• 1 Sub-logo / Watermark

• Colour Palette- includes Pantones, CMYK, RGB and Hex colour codes

• Font recommendations

• Pattern recommendations

• 2 Brand Experience pieces - where in the customer journey can we make your 

customer feel something?

• Creative direction for brand photography, lifestyle or product (depending on which it 

could include environment, lighting, props, angles, poses, hair, makeup, wardrobe)

• 3 pcs. of collateral - business card, letterhead, notecard (if you’d like something 

different, please don’t hesitate to ask)

• A website toolkit - 5 banners for website, social media icons for your website (up to 

5), social media headers and thumbnails (up to 3), recommended web fonts

•   Brand Guidelines- a document that outlines your brand strategy, 

     positioning and how all your brand assets should be used

• All relevant files (jpg, png, eps)

• Usage rights to all designs (patterns and fonts to be purchased separately)
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How It All 
Breaks Down

DISCOVERY
You know your brand has a tonne of potential, but you’re not entirely clear 
on how that translates to your business. This Discovery process will help you 
figure out how to bridge the gap between your vision and your visual identity 
so that you can show up in the way you always intended.

WHAT YOU GET: 

• An in-depth questionnaire that will prompt you to answer questions specific  
  to your brand goals and messaging.

• One-on-one time during a 90-minute call, during which we’ll go deep; getting   
  clear on your objectives, target audience, offer, and your competitors. 

• A private Pinterest board where you’ll pull together anything that visually 
  inspires you in a private online board that we’ll share together. Fill the board 
  with typography, colours and imagery - anything you feel would work with 
  your ideal brand aesthetic.

• Once this is complete, we’ll move on to the next phase in the rebranding 
process.

STRATEGY
If you’re wondering what sets you apart from the competition, this phase 
will clear up any confusion once and for all, so you can use your newfound 
knowledge to elevate your business to new heights (and then some.) 

WHAT YOU GET: 

• Competitive Analysis of 3 of your biggest competitors.

• Brand Positioning: the gap in the market that you can make your own. 
  (Also known as your “unique selling proposition.’)

• Brand Strategy: how to build your highly successful brand from the 
  ground up.

• Brand Attributes: the qualities and features that you want to be known 
  for - and that will remain consistent, no matter what you do. 

• Brand Values: your business’ core guiding values.

• Customer Profile: a unified view of what your customers are saying, 
  doing, and buying to help direct your strategy. 

• Customer Journey: identifying ways in which you can connect with your 
  customers at different points to enhance the experience they have with 
  your brand.

• One-on-one time with me during a 60-minute call, during which we’ll 
  present you with my findings and propose a brand strategy for you 
  moving forward.

1
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PROCESS PROCESS
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MOODBOARD
Your moodboard will not only establish how your brand should look and feel, 
but also facilitate collaborative partnerships - and save you time, money and 
energy in the future.

WHAT YOU GET: 

• A moodboard that encapsulates exactly what you want to convey about your 

  product, business or brand.

DESIGN
While it’s true, you’re “not just a pretty logo,” your logo still tells a powerful 
story. But the question is... is it telling the right one?

WHAT YOU GET: 

• 3 distinct Brand Identity concepts - each with a logo, sub-logo, colour 
  palette, business card design, and a sample banner for your website so that 
  you can see each logo in context - with up to 2 rounds of revisions. *

• One-on-one time during a 60-minute call, during which we’ll present each 
  concept and help you decide which is the best fit for you - and why.

*Psst, if you’d like something else designed that you don’t see here, contact us. 
If you only need a logo, we can be flexible too. Let’s chat. 

IMPLEMENTATION
Once you’ve signed off on the design direction that feels right to you, we’ll get 
to work.

TIME FRAME: 8 WEEKS
Price: $6497.00

3

5

4

PROCESS QUESTIONS

FAQ

1. How does your pricing work?
You’ll make a payment of $1625.00 at 
4 key points in the rebranding process. 
We’ll make sure you have the dates for each 
payment before we start working together 
so that you can mark them in your calendar. 
Dates are non-negotiable and invoices must 
be paid promptly in order for us to continue 
work. (Thank you for understanding!)

2. How long do you expect my project 
to take? 
The total time frame for a Brand Identity 
Package is 8 weeks from start to finish. 
However, it is possible that our project 
could go over the scheduled time frame if, 
for some reason, you are unable to meet 
the deadlines I give you to provide assets 
and feedback. (Please let me know if you 
are having a problem meeting a deadline 
and I will work with you to find a solution.)

3. What if I’m not happy with the new 
designs you create for me?
If, at any stage, you’re not happy with the 
design work we’ve completed on your 
behalf, you can take advantage of up to 2 
rounds of revisions for each design.

Any edits that fall outside the scope of these 
2 revisions rounds will be invoiced at an 
hourly rate of $100/hour. 

If you do not wish to take advantage of a 
revision round and wish to halt work on a 
project completely, you will not be required 
to pay the remaining balance, but we will 
retain rights to the work that has already 
been presented to you. 

4. What is a revision?
A revision is an improvement or adjustment 
that we make to an existing concept - rather 
than starting from scratch. 

5. What’s a project pause?
If we’ve been waiting for assets or feedback 
from you for more than 10 days, we’ll put 
your project on ice - which means we won’t 
do anything with it until you circle back. 
Once you deliver the requested deliverable, 
we’ll give you a date when the project can 
be restarted based on other projects in the 
queue.

6. Do you work with clients around the 
world?
Absolutely!  

7. How soon can I start?
We’ll schedule you in as soon as possible. 
If you have a specific deadline, please let 
us know and we’ll see what we can do.

http://thecreativedirective.com/contact
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CONTACT

I book at least one month in advance for full 

rebranding projects.

Think You’d Like
To Move Ahead? 

Your next step is to fill in this project planner so I can 
learn more about you in advance of our first chat. 

CLICK HERE TO FILL IN THE QUESTIONNAIRE

Let’s do this!

https://danielle252.typeform.com/to/Bqt51A


Danielle Gaboury
danielle@thecreativedirective.com
thecreativedirective.com

@creatvdirectv
@creativdirect
/creatvdirectv

Thank
You!


